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Consumer Insight: Nokia 7280
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Consumer Insight: Youth

Youth, the mobile generation

Youth population is decreasing, but their market is growing. Worth over 
$1,000 billion.

31.5%2006
34.1%2005

34.7%2004
33.6%2003

% of total 
population

Year

$1,1572006
$1,1312005

$1,1042004
$1,0712003

Youth spending 
($ billions)

Year

Source: mobile youth 2004
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Consumer Insight:  Brand Performance -
Youth (15-24 Years)
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Consumer Insight: Youth and Entertainment
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Consumer Insight: Youth and Entertainment

English Premiere League Sponsorship and
Interactive Games 

Nokia Unwired and Nokia 
Theaters
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Nokia Theater – Los Angeles

Nokia Plaza
Green Carpet
Press Events

7000 Seat 
Nokia Theatre
Emmy’s, AMA, etc
150 concert dates

2000 Seat Club
150 concert dates
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Cooperative Marketing
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Retail Marketing

Inspire, Motivate, Educate
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Marketing Summary

“Educate and inspire consumers throughout the world, 
encouraging them to experience the brand and embrace the 
benefits of mobility.”
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