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Nokia Vision is more valid than ever

Life Goes Mobile!
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Nokia’s strategy remains largely unchanged

Expand Expand 
mobilemobile
voicevoice

Extended Extended 
mobility tomobility to
enterpriseenterprise

Drive Drive 
consumerconsumer

multimediamultimedia
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Strategic focus areas for Nokia

CUSTOMER

PRODUCTEXECUTION
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Strategic focus areas for Nokia

•Consumers
•Operators
•Enterprises

CUSTOMER

PRODUCTEXECUTION
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Strategic focus areas for Nokia

CUSTOMER

PRODUCTEXECUTION

•Demand supply chain excellence
•Strong resources in R&D
•Leading technology platforms
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Strategic focus areas for Nokia

CUSTOMER

PRODUCTEXECUTION

•Ease of use, innovative design 
•Review of roadmaps
•All categories – all price points
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Product announcementsProduct announcements
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Nokia 2600 and Nokia 2650 
Towards 2 billion mobile users

• Nokia 2600 – Affordable entry business 
model with a classic design

• Nokia 2650  – Affordable business 
clamshell phone with a color display 

Expected sales start: Q3
Unsubsidized retail price:
Nokia 2600 EUR 100
Nokia 2650 EUR 120
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Nokia 6170 – Sophistication in stainless steel

A compact and modern clamshell 
with high quality  VGA camera and a 
range of messaging options: email, 
MMS, instant messaging, push to talk

Expected sales start: Q4
Unsubsidized retail price: EUR 250
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Nokia 6260 - Smartphone for business

Series 60 smartphone 
with push to talk and 
a complete set of 
business features, 
based on Symbian OS

Expected sales start: Q3
Unsubsidized retail price: EUR 400
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Nokia 6630 
Mobile multimedia and business applications with 3G

Feature rich WCDMA 3G phone for 
the mass market, with Symbian OS 
and Series 60, video call and 1.3 
megapixel camera

Expected sales start: Q4
Unsubsidized retail price: EUR 500
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Summary

• Strategy remains unchanged

• Strengthening product portfolio in key areas

• Well positioned for customisation

• Continued investments into future


	Nokia Vision is more valid than ever
	Nokia’s strategy remains largely unchanged
	Strategic focus areas for Nokia
	Strategic focus areas for Nokia
	Strategic focus areas for Nokia
	Strategic focus areas for Nokia
	Nokia 2600 and Nokia 2650
	Nokia 6170 – Sophistication in stainless steel
	Nokia 6260 - Smartphone for business
	Nokia 6260 - Smartphone for business
	Nokia 6260 - Smartphone for business
	Nokia 6260 - Smartphone for business
	Nokia 6260 - Smartphone for business
	Nokia 6630
	Summary



